


Director’s Letter

In 2010, under new leadership since February, the Office of Economic Development
and Tourism (EDT) created a refined strategic plan, helped secure $285,000 in
grants, generated over $1 million in estimated economic impact through special
events, and reached 28+ million people in important targeted audiences promoting
Killington as a premiere four-season destination.

In less than ten months, the EDT made major steps towards fulfilling its mission by
delivering short term results and guiding the Town towards longer-term sustainable
growth. One of the most important parts of that story is how the EDT, working with
the Select Board, the Economic Development and Tourism Commission and the
Chamber of Commerce, has helped strengthen the Resort-Town relationship and the
Town-State relationship, which are both so critical to our Town’s long-term
prosperity.

Economic Development is not an
overnight endeavor and 2010
demonstrated that if we can continue
to come together behind our common
goal of making Killington a premiere
year-round destination, we can
become the vibrant resort community
we’ve all envisioned. This report
highlights our achievements of the
past year. It tracks the actions and
metrics we laid out in the 2010
Strategic Plan, describing the results
we produced, our plans to build upon
them, and the major indicators we can
use to measure our efforts. We look
forward to continuing our work in 2011
and beyond.

Lion Hay Sculpture outside the Killington Grand

Sincerely,

Seth Webb
Director of Economic Development and Tourism



Table of Contents

1. 2010 Overview ;.31
2. 2010 Key Actions & Results ;. 112

3. Measurements p.23-32

a. Business Growth

b. Estimated Economic Impact & Event Attendance
c. Publicity

d. Taxable Receipts

e. Macroeconomics



2010 Overview

Guests lounge in the grass at the It’s Cooler in the Mountains Summer Concert Series, hosted at Killington's
K1 Lodge

This annual report details the EDT’s efforts in the past year, tracking the key actions and
metrics detailed in the 2010 Strategic Plan.

There are three major sections, beginning with an overview of the EDT’s three principle
strategies-- community development, supporting special events, and branding Killington as
a year round destination community.

The next section provides a detailed tabulation of the key actions in the 2010 Strategic
Plan, the steps taken to support them, and how we plan to build on them in 2011.

The last section focuses on metrics for measuring the EDT’s impact. 2010’s Strategic Plan
outlined six metrics for measuring it’s efforts, all of which are detailed in the following

pages.

This report was prepared by the Town of Killington Office of Economic Development, with
assistance and statistical information from the Vermont Department of Tourism and
Marketing. This report is also available online at www.KillingtonTown.com.

The EDT thanks the community for it’s support and looks forward to future years of
growth and partnership.



2010 Overview

Building important relationships with the Resort, Chamber, Montpelier
and the Region to move the Town forward

Supporting a strong Resort-Town Relationship:
Addressing the #1 VCRD priority, the EDT partnered with Sillingtor
Killington Resort and SP Land by hosting a series of
events including snoe.down, the Killington Stage Race, Its KlLLlNGTON
Cooler in the Mountains Summer Concert Series, The Eme:,EfLif,Tmm.
Killington Classic, Dock Dogs, and the Hay Festival,
offering online lodging booking on
discoverkillington.com; and creating a golf promotion to

target NY golfers.

Securing over 5285,000 in Federal Grants

The EDT worked with the Town Manager and the Vermont
Department of Transportation (VTrans) to bring $285,120 in
new investment to Town: $255,120 will be used to extend
the sidewalks on the Killington Access Road from West Hill to
Schoolhouse roads, and $30,000 will be used to fund
architectural and engineering services to design sidewalks,
bike paths and landscaping to create a sense of arrival at the

Bicycle Path | Pedestian Path

Planted
Buffer

' Sidewalk ‘ Thru-Traffic

One proposed model for creating a sense of intersection of Route 4, Route 100 and Killington Road.

arrival on Routes 4 and 100

Establishing Killington thoroughfares as VT Byways

The EDT developed effective regional coalitions along Routes
4 and 100 and worked with VTrans to apply for official
Vermont Byway designations. Byway status will bring
marketing benefits and allow the Town to access to federal
grant money for tourist infrastructure projects, including
future projects in the Killington Gateway (the intersection of
Routes 4 & 100 and Killington Rd.)




2010 Overview

Establishing a Stronger Presence in Montpelier

SHERBURNE. YALLZY GRAM The EDT developed solid relationships with key leaders in
Montpelier. Governor Douglas, Lt. Governor Dubie and VT
Tourism Commissioner Hyde participated in multiple
Killington events including the Killington Stage Race,
Killington Jr. Golf Championships and Killington Classic.
Current (then Candidate-for) Governor Shumlin

joined over a dozen
local elected
leaders at the Ice
Cream Social and
Old Fashioned
Political Rally. The

KILLINGT®

EDT FEgU|ar|y JUNTOR GOLF CHAMP
consults with )
leaders in

Montpelier and

Then-candidate Shumlin speaks at the Old

Fashioned Soapbox Rally attends tourism-
lated ti Former Governor Jim Douglas with the
related meetings Boy’s Killington Junior Golf Champion
to help well

position Killington for the future.

Partnering with the Chamber

The EDT fully integrated its efforts
with the Killington Chamber of
Commerce by co-branding its
websites and publications, co-
promoting events like the Wine
Festival, Holiday Festival, and Its
Cooler in the Mountains Summer
Concert Series, and by coordinating
workshops for area businesses.

An EDT second homeowner mailing for the Chamber-run
Killington Holiday Festival



2010 Overview

Events are helping transform the Town into a four-season destination

The EDT supported events that brought more than 13,000 people to Town,
generating over S1 million in estimated economic impact. These events are not
only delivering immediate results; they are also helping transform the Town into

a vital four season destination. Examples of estimated economic impact
generated by 2010 events include:

snoe.down Music & Sports Festival

March 26-28: This weekend event hosted by
the Resort and supported by the Town was
attended by over 5,000 people. During that

time period, the Resort alone saw a 206%
increase in lodging, @ 70% increase in

lift tickets, and a 65% increase in rentals
from 2009.

Killington Stage Race

May 27-30: Revived by the EDTC after a 10-
year hiatus, the Killington Stage Race brought

an estimated 1,400 people to the region
over Memorial Day weekend with an

estimated economic impact of OvVer
5525,000. Central Reservations bookings
were UP 256% and revenues were Up
340% during the Stage Race.

“We can happily say that our weekend numbers were back up to
the sales we were generating 4 or 5 yeas ago.”
- Basin Sports




2010 Overview

Killington Junior Golf Tournament

August 2-5: This five-day golf tournament

brought 407 people to the region for four
days of tournament play at Killington’s two golf
courses. The event received extensive press,

generated over 2 million media

impressions for Killington, and is being
expanded for 2011.

“" Excellent Event. Brought new people into the
community who enjoy the outdoors. Right inthe ))
sweet spot for Killington.
- The Birch Ridge Inn

Cooler in the Mountains Free Summer Concert Series

August 7 -28: The EDT partnered with Killington
Resort to host a family-friendly "It's Cooler in
the Mountains" Free Summer Concert Series,

August 7, 14, 21 & 28 at the base of the K-1
Lodge. Concerts provided regularly scheduled
activities for second-homeowners, guests and

residents. The EDT partnered with local
businesses to promote recreational and dining
activates on concert days. Events were well

attended, with 250-500 people attending
each show, and drew considerable press
coverage.

“This was the best summer so far in Killington. There’s

something to do every weekend.”
- Mark from Albany




2010 Overview

Killington Classic Motorcycle Touring Rally

W /\/\_ The Killington Classic (September 9-12): To
’\:’ﬂ\mm grow the event, the EDT formed a partnership
with Americade, producers of one of the
largest motorcycle touring rallies in the world.

As a result, the Classic...

- Saw a 500% increase in pre-
registered riders

- Had a total participation jump to
1,000 bikers from 300 in 2009

- Had an estimated economic impact
of over $71,000

The local folks were great & | enjoyed the spontaneous ’)
conversations | found myself engaged in. I'll be

watching for new stuff next year!
-Rich from New York

IDIC 15 5K & 15K Run/Walk

IDIC 15 5k Walk/Run & 15K Run: Partnered
RunVermont to expand the event to include a 15K race
and increase marketing of existing 5K

“We’re excited to help expand this
annual race and bring more
Vermont runners to Killington.”

- Peter Delany, Executive
Director of RunVermont




2010 Overview

Branding Killington as a four-season destination

The EDT’s marketing of the Town as a four-season destination reached 28+
million people in important target audiences in 2010. This included: more than
11 million impressions generated through earned media; 14,900,000+ people
(motorcyclists, brides, skiers, and media reps) via the match grant program;
and almost 2 million people via online advertising.

Worked with the Chamber to ensure a strong
Killington presence in and out of state

discover

KILLINGTON

‘Vous Cam Sew Lverysring from iler

Vermont

The EDT produced 30,000 Discover Killington lure
pieces distributed in CT, MA, NY, NJ & RI to build our
brand & drive web traffic. The Chamber created
20,000 Regional Guides that were displayed in VT
Welcome Centers, along the Rt. 4 corridor and
distributed via mail.

Created a Grant Program to support local businesses
working collaboratively to market and promote the
Town of Killington

Since its launch in October, the program has helped
local businesses recruit more weddings, early season
skiers, overnight stays, and promote Killington as a four-
season destination in 15 million Comcast households in
New England, the Mid-Atlantic region and Florida.

{

Chelsea and Jeff just called to book
their wedding at Mountain Meadows
Lodge! ’)

YOU'RE INVITED...

To Begin Your Lifetime Of Memories Here

-Feedback from a match grant recipient who
booked a wedding through an EDT-sponsored
9 bridal show



2010 Overview

Reached millions with Hay Festival Media Coverage:

The EDT successfully created a month-long festival that
packaged 39 giant hay sculptures (the "Grass Menagerie”), a
scavenger hunt to promote visitation at each business, a
partnership with the National Audubon Society (NAS) to
create a charitable-tie and provide additional promotional
opportunities; weekly events, and a partnership with Long
Trail Brewery to sell "Killington Hay Festival Ale" at local
establishments. Press coverage on the AP, Boston.com,

AAA Car and Travel Mag., WCAX 3,
GreenwichTime.com, Burlington Free Press,
The Weather Channel, Elegant Island Living,
/A Fa“ the Aiken Standard, Mountain Times, Rutland
\ Herald, WJJR, and more. The Hay Festival was
26%\ Events selected by the Vermont Chamber of
V Commerce as one of the top 10 Fall events in
Vermont

This Killington, VT, fall tradition is more amazing
than ever with hay creations that are colorful, clever,’
and larger than life.
-Kim, About.com

Worked with the Recreation Department to
create a large, full-color hiking map

e Ty [l
Tor lemmt o g by

The map features trail descriptions,
directions, points of interest, and hiking
recommendations for the top 10 hikes in
the Killington region. The map will be

distributed at area lodges, restaurants, and
the Killington Chamber of Commerce.

10
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Measurements

The 2010 EDT Strategic Plan outlined a series of indicators it can use to
measure its efforts. Some of the clearest indicators are Tourism
(Lodging) & Business Growth, both of which we get from direct

business feedback. Another helpful guide is Estimated Economic

Impact (EEI), which tracks event attendance. To ensure the most
accurate estimates, the EDT created its formula for EEl using data and
counsel from the Vermont Department of Tourism. Publicity provides

a valuable metric on how the EDT is effectively able to leverage earned
media to bolster its efforts and reach larger audiences. Taxable
receipts offer a wider look at overall spending in Town, which is

influenced by dozens of factors on a local, statewide and national level.

Finally, Macroeconomic trends invite observations on national and
global economic indicators.

Tourism
(Lodging)

Taxable Event
Receipts Attendance

Economic

Indicators

Business
Growth
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Tourism & Business Growth

Throughout the year, the EDT has surveyed businesses to inquire about how its efforts are effecting
their bottom lines. This direct feedback from businesses helps guide future investments and actions.
This section highlights that feedback.

Stage Race Survey Results

Dozens of businesses provided feedback on the impact
of the Stage Race, with the majority seeing positive
results. Lodging properties reported major increases,
with two properties reporting that they had both
opened for the first time that weekend and were at
100% occupancy.

Some restaurants reported opening for the first time as
well, showing major increases. Two businesses reported
lower earnings, and two cited the increased
competition from other restaurants opening for the first
time as the reason for the decline.

Killington Central Reservations bookings were up 256%,
with profits up 340%

i

Golf tournament turnout on Killington Junior Golf Tournament Survey
Saturday alone was about 7 Results
golfers with Chaperones‘ S0 During the Killington Junior Golf Tournament.
probably 20 meals. ” Some restaurants reported growth of up to
_ ; 75%, while others reported that they spoke
Peppinos
with many attendees but saw no increase in

sales. Only one lodging property that
responded saw a decrease in profit. One
lodging property saw no change from 2009 to
2010, but others reported up to a 600%
increase in bookings thanks to golfers and
their families.
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Tourism & Business Growth

Killington Classic Survey Results D u r-l N g t h e 2 O 10

Over a dozen businesses provided feedback

on the Killington Classic. Many lodging CIaSS|C, K| I I I ngton
properties saw an increase in bookings, .
including Killington Resort, and noted that Ce nt ra I Rese rvat|0 NS
more bikers were brought in to the region .
than in previous years. One business did b00k| ngS were u p
report a decrease in lodging nights, while .
other properties reported that they have 28,6% an d p rOfIt wWas

been consistently busy every year of the

Classic. U p 50%

All reporting restaurant properties saw an

increase in business, with major {{ These last two years we
establishments like the Pickle Barrel have been fU”fOl’ all three
opening and hosting events for the first
time in Classic history. days. ))
-Killington Motel

d ))

17% growth without even hosting an event!
-The Lookout

Killington Hay Festival Survey Results

The EDT received feedback on the Killington Hay Festival from
many businesses, with average growth in the single digits.
However, Base Camp Outfitters saw a significant increase in
spending, suggesting that the majority of Hay Festival visitors were
day visitors. This is also supported by the fact that the only
businesses to see sales decline were lodging properties. Businesses
did note that the Hay Festival, “provided much-daily traffic up and
down the Killington Road,” that “our customers really enjoy the Hay

- Festival,” and that “having Killington in the news constantly
Hay Penguins at Aspen East probably helped attract visitors.”

“Retail sales were up 52% in September and October.”
-Base Camp Outfitters
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Tourism & Business Growth

Activity Indicators in Killington

— The number of New Planning
Files opened in the Town is
up, demonstrating increased
construction and renovation New Planning Files Opened

— There are more new liquor
licenses this year than in the
last five years, demonstrating
increased business activity

— Businesses are expanding
their offerings. Examples
include:

» Construction of new disc golf courses at
Base Camp Outfitters and Killington Resort

» Early-season walkway and Yurt systems at
Killington Resort

» Expansion of Sushi Yoshi

» The renovation and opening of Liquid Art

» The expansion of Killington Sports Rt. 4

» The opening and paving of On The Rocs Lounge

» New road shuttles and delivery services from Killington restaurants

iy AL R .-__ & o
AR AR e AT E‘S’«‘m B ST G 0
Killington’s new early-season walkway The Disc Golf Course at Base Camp Outfitters
26



Estimated Economic Impact

EDT-sponsored events brought over $1|V||V| in

spending and 13,000 visitors to the Killington
region. Events are helping retain customers, bring in
new guests, and encourage regional spending.

This chart provides a summary of that impact with
details on how the calculations were made below.

snoe.down* $15,000.00 5000 $470,680.00
Killington Stage Race $48,000.00 1398 $528,527.88
Americade Scavenger Hunt* $250.00 500 $14,915.00
Wine Festival $1,800.00 544 $41,311.00
AJGA $20,500.00 408 $113,149.99
Cooler in the Mountains™ $25,000.00 1300 $32,311.50
Killington Classic* $19,000.00 1048 $71,101.04
Honda Product Launch $1.00 45 $8,052.75
Hay Festival* $25,000.00 1000 $55,402.80
Dock Dogs* $14,500.00 950 $30,045.07
IDIC 15 5K & 15K* $3,000.00 411 $18,760.13
Holiday Festival* $1,800.00 800 $36,375.00

Economic impact is calculated by multiplying the number of (a) day visitors and
(b) overnight visitors by their respective average seasonal expenditures. These
expenditures are based on data collected from from the VT Department of
Tourism and Marketing.

Daily and overnight visitor counts based on estimates of event producers &
surveys of participants.

*Estimated are based on a combination of full day, half day, and a third of a day
guest expenditures.
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Publicity and Media

EDT sponsored events resulted in over

28 million impressions to key audiences.
This table helps track the reach of EDT media and

KILLINGTON

VERMONT

pUblICIty Explove - Discover - Thrive
Project/Event Details Impressions
Killington Lure Piece & Regional Distributed in VT; CT; RI; NJ & NY welcome
. 50,000
Guide centers
Killington Film Festival Advertising | 6 tracked pickups: The Mountain Times, WIJR, 618 362
and Promotion WSYB, Vermont Standard, VPR !
20 tracked pickups: Boston.com, The Mountain
Killington Stage Race Times, the Rutland Herald, VeloNews, Vermont 1,846,240
Sports Magazine, the Vermont Standard,
Second Homeowner Mailings 4 mailings to 2,400 homeowners, avg. 2.3 ppl 22,080
per home
. . . 9 tracked pickups: Seven Days, The Mountain
It's Coo.le.r in the Mount:fnns Times, The Rutland Herald, the Vermont 159,746
Advertising and Promotion
Standard
25 tracked pickups: Burlington Free Press, Golf
Kilington Junior Golf Tournament | Week, the Golf Channel, VT Sports Magazine, 2,044,864
WCAX, The Daily Westport
. . 23 tracked pickups: About.com, Boston.com,
Hay Festlll/f(l)zc(i)\;;r:]lsmg and CNN iReport, Catamount Radio, The Greenwich 5,746,122
Times, WCAX, the Weather Channel
- . . 18 tracked pickups: Bike Week, Catamount
The K|II|nag;?jnpféa;s;;g?vertlsmg Radio, MotorcycleMonster, The Vermont 248,574
Standard, WCAX
. 11 tracked pickups: Catamount Radio, The
DOCkDOEiOAr:ZE::mg and Mountain Times, The Rutland Herald, Vermont 182,770
Sports Magazine, The Vermont Standard,
IDIC 5k & 15k Advertising and 6 pickups: Active.com, RunnersWorld.com, 618 362
Promotion Vermont Standard, Times Argus ’
Helped 10 local businesses recruit more
EDT Match Grant Program weddings, early season skiers, and promote 14,910,150
Killington as a four-season destination
Online Social Media Advertising Facebook & Google Ads 1,984,744

*Totals are not comprehensive and only include what the EDT was able to track

Total: 28,432,014 impressions
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Taxable Receipts

% of Vermont MRA and Retail Sales Taxable Receipts

v

=

Az 2.50%

(3]

o 2.00% >~

_i‘:Z

] 1.50% —

b4

= 1.00%

c

c

b 0.50%

a

~

-

‘B 0.00%

o\o 2003 2004 2005 2006 2007 2008 2009 2010
e Killington Ludlow Stowe Woodstock

» Spending in Killington declined steadily from 2003-2009 and at a more
dramatic rate than other nearby Vermont resort communities

» That drop appears have to bottomed out in 2009

» From January-October 2010, spending in Killington mirrored spending in
Stowe and showed modest growth, growing at a higher rate than Ludlow
or Woodstock

July-October MRA and Retail Sales Taxable Receipts

$60,000,000

> |n 2010, EDT L, 00000000
spending was 5 0000000 //\/
focused during g
July-October. g
During that % 520,000,000 %
period, overall F $10,000,000
spending %
increased 2003 2004 2005 2006 2007 2008 2009 2010

Woodstock

Stowe

e illington === |udlow
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Taxable Receipts

July-October Retail Sales Taxable Receipts

$20,000,000
$18,000,000 ———
S~ \ _
«»  $16,000,000 / ~_——
)
S $14,000,000 /
o
9 $12,000,000 4é\ — —
&£ $10,000,000
m ) ’ \
S $8,000,000 /I —
= *\\__
X  $6,000,000
lE v
$4,000,000
$2,000,000
S0
2003 2004 2005 2006 2007 2008 2009 2010

Woodstock

Stowe

e Killington e | udlow

» From July-October, 2010 retail sales were up 17.85% from 2009

July-October Retail Sales % Change of Taxable Receipts

80%
60% \
40%

20%

0%

-20% \/ ~—/

-40%

%Change from Previous Year

2004 2005 2006 2007 2008 2009 2010

e Kijllington e=—ludlow ==———Stowe ==\Noodstock
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Taxable Receipts

July-October Meals Rooms Alcohol Taxable Receipts

$35,000,000
A
$30,000,000 —__— —
(7)) e
s $25,000,000
o
& $20,000,000
o
()]
5 $15,000,000
©
x
@©  $10,000,000 — ——
= e —
$5,000,000 I R —
S-
2003 2004 2005 2006 2007 2008 2009 2010
= Killington Ludlow Stowe Woodstock

» Meals, Rooms and Alcohol sales were down slightly, but dropped at
a slower rate than the previous seven years

July-October Meals Rooms Alcohol % Change of Taxable Receipts

25%

20% /
15% /
10% /

5%
-10% \

-15% g

%Change from Previous Year

-20%
2004 2005 2006 2007 2008 2009 2010

Woodstock === \Vermont

Stowe

= Killington == Ludlow
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Macroeconomic Climate

National Spending and Unemployment Rates

Consumer Spending by Household

2008 2009
National +1.7% -2.8%
N.E. Region +6.4% -1.9%

Source: The Bureau of Labor Statistics Consumer Expenditure Surveys 2007 — 2009

» Consumer spending in the Northeast region fell from
$54,918.00 per household in 2008 to $53,868.00 in
20009.

» EDT will continue to track the data as it becomes
available to offer additional comparisons

Unemployment Rate

2008 2009 2010
National 5.8% 9.3% 9.6%
Available
(0) (o)
Vermont 4.5% 6.9% 2/25/2011
RTHETX 5.3% 8.3% 7.2%
County

Source: The Vermont Department of Labor; The Bureau of Labor Statistics

» Unemployment rates are a good indicator of overall
business growth. Rising unemployment rates suggest
that businesses are (a) not growing; or (b) actually
downsizing.



EDT ad in the 2011 Summer/Fall Vermont Vacation
Guide

|
eSS

"‘Thlngs todoin
Killington

this summer and fall

10

From Wermont's best hiking, biking and golf, to mountain
top music and a sunset paddle on a back country pond.f
what will youdiscover in Killington ¢

1.Take in views of 5 states and Canada from Killington Peak 2.Go fishing

with the kids on Colton Pond 3.Enjoy the thrill of downhill mountain biking

4.Play golf at Yermont's #1 public course, Green Mountain Mational 5.Take

a ride on the Alpine Slide 6. Join the hometown July 4th celebration parade,

BBQ and fireworks 7.Try the world's best wines at the Killington Wine Festival

#.Discover a new band at the Cooler In The Mountains free concert series

9, Ride with pre cyclists at the Killingten Stage Race 10.Find peace canceing

on Kent Pond 11.Celebrate internationally acclaimed musicians at the

Killington Music Festival 13.5cale the climbing wall at Pico Adventure Center

13.Enter your dog in the world-famous Dock Dogs competition 14.Hug a

25 foot Teddy Bear at the Killington Hay Festival 15.Laugh like a kid again

tubing the White River 16.Decompress at one of our luxury spas 17.Go

bicycle touring on scenic Route 100 18.Experience Vermont's best hiking

on the Long and Appalachian trails 12.Improve your swing at Kilinguon

Resort gclf school 20.Explore guaint Vermont towns, country stores and

covered bridges 21.5erd your kids tc one of the best day camps in Vermont

2:Wander through the woods to Dezr's Leap 23.Enjoy the diversity of

Vermont art 3 Bogton Arts Guild 24.Meet wildlife while still-water

Mis at disc golf 26.Have brunch at 4,241 37.Tell

ing at Gifford Woods State Park 28. Trawel the tails

auntain stream mist at Thundering Biook Falls

are motorcycle touring rally, the Killington Classic

‘ng Killington Inn 32.5ample local craft beers

. reathe fresh alr in the Hear: of the Green
_online at discoverkillington.com

discoverkillington.com



Thank You

“It’s nice to see the renaissance Killington is going through right now
to become a four-season destination...there are so many great
attributes here and Killington is making a comeback. Killington is a
model for how local option tax money can be used successfully for

economic development.”

- Bruce Hyde, Former Vermont Commissioner of Tourism and Marketing

EDT would like to thank the community and the following people for their special

EDTC Members

Green Mountain National
Town Road Crew

Green Mountain College
Rutland Region Chamber
Rutland Downtown Partnership
The Pickle Barrel

Tom White

contributions:

Killington Chamber of Commerce
The Mountain Times

Killington Recreation Dept

The Killington Classic Committee
Killington Constables

Sarah Rasmussen

January Meyer

Denise Peront
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Killington Resort

SP Land

Sherburne Library

Killington Fire Department
Sherburne Elementary School
Stage Race Crew & Volunteers
Killington Rotary Club

The Grist Mill
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Economic Development and Tourism, Town of Killington



